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LET’S LOOK AT 
YOUR LEAD MAGNETS



THE PROCESS IN A NUTSHELL
You create something of value that your ideal customer will want (LEAD MAGNET)

You create a place for them to sign up and give you their email address (OPT-IN PAGE OR FORM)

You share that form so they can enter their email address.

They enter their name and email address on your sign up form.

They automatically get confirmation that you have received their request. (THANK YOU PAGE)

They receive an email that delivers your lead magnet to the. (CONFIRMATION EMAIL/WELCOME EMAIL)

They are subscribed to your email list (tag or segment) so they begin getting your welcome sequence and/or regular emails.
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THE ELEMENTS OF AN OPT-IN

Confirmation
Email with Link
to Lead Magnet

Opt-In
Form/Landing Page

Thank you/
Confirmataion page Tag Added in ESP or

added to a list

Welcome/
Nurture

Sequence

Regular Emails



TIPS FOR CREATING YOUR OPT-IN FORM

Create your opt-in
page/form

Thank you page Delivery e-mail

Ask for as little info as possible (First Name and Email)

Keep them focused on opting in

Include a title of your offer or what the promise is that you will deliver.

Add 1-3 sentences explaining what they will gain when they give you their email.

Have a place for them to input their name and email address.

The main goal of your landing page is to build trust quickly to transform visitors into engaged subscribers and,
eventually, customers. 

Because a picture can convey emotion, authenticity, and context instantly, images often build a connection with your
audience faster than text can. Where appropriate, try adding personal photos to your landing page as this significantly
enhances the trust-building process when someone can see your face.

» Clear » Concise » Engaging » Actionable » Memorable

 Your goal is to guide potential subscribers toward an offer that moves them closer to their goal. 

Your copy should clearly communicate that this offer is tailored just for them and is simply too good to pass up. 

Privacy Policy





CREATING YOUR OPT-IN LANDING PAGE
IN MAILER LITE

Create a Group for your subscribers who are interested in this topic.
Go to Subscribers
Click Groups
Click Create a Group
Name Your Group

CLICK HERE FOR HOW TO

https://www.mailerlite.com/help/how-to-create-and-use-groups


CREATING YOUR OPT-IN LANDING PAGE
IN MAILER LITE

Navigate to the Sites page.

The Landing pages tab will be shown by default.

Click New site.

Give your landing page a name and click Save and continue.

Choose a group for your landing page. This will be the group where subscribers who have signed up on your landing page will be
added. Then click Continue.

Choose how to build your landing page.

• Build with AI (Advanced plans only) - Simply answer a few questions about your landing page goals to generate a full site using
artificial intelligence. You can always regenerate to see different designs, and make your own adjustments. Our editor allows you to
adjust the text, layout, images, etc.

• Start from scratch - Create your landing page using the Drag & drop editor.

• Templates are not available with the free version.



USING AI TO CREATE YOUR LANDING PAGE



CLICK HERE FOR HOW TO

USING AI TO CREATE YOUR LANDING PAGE

Remove the menu bar at the top - only action is to opt-in

https://www.mailerlite.com/help/new-landing-page-builder


CREATING YOUR LANDING PAGE FROM SCRATCH



A FEW NOTES ABOUT YOUR LANDING PAGE
Remove the menu bar at the top - only action is to opt-in

Privacy Policy - A great tool to help you develop (and house) your Privacy Policy (there’s a free version

https://termly.io/






CUSTOMIZING YOUR FORM



CUSTOMIZING YOUR FORM

Privacy Policy - A great tool
to help you develop (and
house) your Privacy Policy
(there’s a free version

https://termly.io/
https://termly.io/
https://termly.io/
https://termly.io/


CUSTOMIZING YOUR FORM

Create another landing
page as your Thank You
Page and connect it as
an external link



SETTING UP YOUR WELCOME EMAIL



SETTING UP YOUR WELCOME EMAIL



SETTING UP YOUR WELCOME EMAIL



SETTING UP YOUR WELCOME EMAIL



SETTING UP YOUR WELCOME EMAIL



THE STEPS TO BUILDING YOUR LEAD
MAGNET/OPT-IN
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Create Your Lead
Magnet

Checklist
Cheatsheet
Guide, etc.

Create your opt-in
page/form

Thank you page Delivery e-mail

Protip: Canva

Solves a real problem

Promises one quick win

Very specific

Quick to digest.

High value

Instantly accessible

Demonstrates your
expertise

Leaves them wanting
more

Protips: 
Ask for as little info

as possible (First
Name and Email)

Keep them focused
on opting in

ESP landing page

Direct embed on
your site

Get fancy with a
pop up

Integrations with
WP

Protips: 
Can deliver your

lead magnet

Many offer a next
step here (FB

Group, Podcast,
Purchase)

Big thing is to
confirm you got

their request.

Add ways they can
connect with you

Protips: 
Link to your lead

magnet

Begin to establish
the relationship

Let them know you
understand them



OUR NEXT SESSION:
• Sharing your lead magnets for feedback

• Sharing your opt-ins for feedback (answering questions)

• Developing Your Welcome Email and Relationship
Building Sequence

• Getting your opt-in in front of the right people


