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LAUNCHPAD

Session 7
• Getting Your Opt-In In Front of Your Ideal Audience



In the sidebar
In the footer
Prominent above the fold opt-in
Hello Bar
Customize your 404 pages
About page, testimonials page, products &
services page
On individual blog posts as a content upgrade
On thank you pages of other opt-ins you may
have
Resource page
Write a blog post about your opt-in and post it
Make it a Pop Up or Slide In

PLACE IT ON YOUR WEBSITE











ADD IT TO YOUR FACEBOOK PAGES AND
GROUPS



VICKY: REACHING OUT VIA FACEBOOK
Hey [First Name]! 
I hope you’re doing well! I wanted to thank you again for grabbing a free copy
of my book recently. I’ve just put together a brand new FREE 3-Step Quick Start
Plan for Family Emergencies, and I thought of you.

It covers the essentials—food, water, and shelter—plus it includes a bonus
customizable checklist to help you get prepared quickly and confidently.

If you’d like to grab your free copy, here’s the link:
👉 [Insert Your Link Here]

Let me know what you think—and feel free to share it with anyone else who
might find it helpful!

Stay safe and prepared,
[Your Name]



VICKY: REACHING OUT VIA FACEBOOK
• Duplicate your opt-in

• New group

• Part of welcome sequence can be asking them for a
review



INSTAGRAM LINK IN BIO



Guest blog or be a guest on a podcast and offer your freebie.

Facebook Posts

Your Facebook Group - ask in the questions if  they'd l ike more info on ...

Do a video with the first point (Facebook Live, YouTube, IGTV) - cl ick here to get more.

LinkedIn - Featured section with l inks to your freebies and resources

Facebook/Instagram Ads - lead ad

If you have an old l ist,  send the resource to them to either re-opt in or tag them when they click to get
it.

If  you have links to your website and your freebies in all  of your social media profiles, then as you go
in and answer questions and serve, you'll  have people click to see what you're all  about and find your
lead magnet.

Help a Reporter Out - helpareporter.com

alignable.com

Forums in your industry

TIP: Be creative and experiment to see what works best for your audience.



Pinned Post

About Facebook Business Page

As a Guide in your Facebook Group

Facebook groups that encourage promotion of your opt-in & business.

TikTok

YouTube

Instagram Stories/Highlights

Instagram Reels

Instagram Guides

List your business with a l ink direct to your opt-in

Google My Business Listing



Press Release

Pinterest

Pinterest Group Boards

Guest Blog Post

Guest Podcast 

Virtual Summits

Create a “related freebies” collaboration with other businesses in a similar/contextual niche

Include a CTA + l ink to your opt-in in your signature for any “one-off” emails you may send

Submit your opt-in to other “resource” pages within your niche

Google “write for us” and your topic

Google “editor pitch me” and your topic



AI PROMPTS
Ask Gemini or Chat GPT for a l ist of podcast, blogs,
virtual summits, Facebook Groups





A FEW NOTES:
Growing your email list with your ideal customer is not a microwave process. It’s a crock pot process.

If you serve and provide valuable content and info and assistance, people will check you out. Make sure you
have a next step for them.

Take one small step each day and you will reach your goal.

Be Consistent.


