
1 - MAIN PROBLEM YOU SOLVE

2 - WHO YOU SOLVE IT FOR

3 - THEIR DESIRED RESULT





Becoming Holistically Whole is for women who feel stuck, overwhelmed, or
disconnected from themselves, their purpose, or God and are ready for
lasting transformation. Through intentional practices that nurture spiritual,
mental, and physical wellness, women experience renewed confidence,
emotional healing, strengthened faith, and the clarity to walk boldly in their
calling. 

So the ideal woman this would help would be women who: 
Feel called to more but lack clarity or confidence 
Struggle with consistency, discipline, or self-belief
Are healing from emotional wounds or mental exhaustion
Desire a deeper relationship with God 
Want to care for their bodies without neglecting their spiritual life  
Are ready to grow but need structure, guidance, and accountability



EMAIL SERVICE PROVIDER





CHOOSING YOUR FORMAT:

PDF
VIDEO
AUDIO

WEBINAR
SERIES OF EMAILS

FREE TRIAL
DISCOUNT CODE

OTHER



CHOOSING YOUR FORMAT:

• What format can I create quickly and
effectively while maintaining high quality? 

• What type of content does my audience like
to consume? 

• What format will best align with my long-
term content strategy and goals?



RESOURCES: CANVA TEMPLATES



RESOURCES:

AI Prompt: 
I’m [insert your area of expertise and a little about

who you are]. I’m making a [insert lead magnet type
such as cheat sheet or guide] for my community who

are [insert who your community and dream
subscriber is]. Please give me an [insert type of
content you want such as opening paragraph,

checklist item, conclusion, etc.] that explains/is about
[insert details]. 



Once it’s completed, upload it to Dropbox or a
Google Drive or as a download on your website

and send me the link. 



THE PROCESS IN A NUTSHELL
You create something of value that your ideal customer will want (LEAD MAGNET)

You create a place for them to sign up and give you their email address (OPT-IN PAGE OR FORM)

You share that form so they can enter their email address.

They enter their name and email address on your sign up form.

They automatically get confirmation that you have received their request. (THANK YOU PAGE)

They receive an email that delivers your lead magnet to the. (CONFIRMATION EMAIL/WELCOME EMAIL)

They are subscribed to your email list (tag or segment) so they begin getting your welcome sequence and/or regular emails.



Ad

Ad

THE ELEMENTS OF AN OPT-IN

Confirmation
Email with Link
to Lead Magnet

Opt-In
Form/Landing Page

Thank you/
Confirmataion page Tag Added in ESP or

added to a list

Welcome/
Nurture

Sequence

Regular Emails



THE 7 CORE COMPONENTS OF A HIGH
CONVERTING OPT-IN PAGE

1. Headline (The Promise)
What will they get? Why does it matter?

2. Subheadline (The Clarity)
Who is this for and what exactly is it?

3. Visual (The Reinforcement)
Show the guide, workshop, or YOU

4. Benefits (The Transformation)
What changes for them?

5. Opt-In Form (The Action)
Simple. Easy. Low friction.

6. Credibility (The Trust)
Why should they believe you?

7. Call to Action (The Next Step)
Clear, compelling, repeated





YOUR OPT-IN PAGE 
ONLY NEEDS TO DO 3 THINGS:

1.Make a clear promise
2.Build belief
3.Make it easy to say yes



TIPS FOR CREATING YOUR OPT-IN FORM

Create your opt-in
page/form

Thank you page Delivery e-mail

Ask for as little info as possible (First Name and Email)

Keep them focused on opting in

Include a title of your offer or what the promise is that you will deliver.

Add 1-3 sentences explaining what they will gain when they give you their email.

Have a place for them to input their name and email address.

The main goal of your landing page is to build trust quickly to transform visitors into engaged subscribers and,
eventually, customers. 

Because a picture can convey emotion, authenticity, and context instantly, images often build a connection with your
audience faster than text can. Where appropriate, try adding personal photos to your landing page as this significantly
enhances the trust-building process when someone can see your face.

» Clear » Concise » Engaging » Actionable » Memorable

 Your goal is to guide potential subscribers toward an offer that moves them closer to their goal. 

Your copy should clearly communicate that this offer is tailored just for them and is simply too good to pass up. 

Privacy Policy







IN PREPARATION FOR OUR NEXT
SESSION ON APRIL 22  AT 1 PM CTND

1.Get your lead magnet completed
and ready to deliver

2.Sketch out your Opt-In/Landing
Page
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